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To be the world’s most valued, innovative and trusted 
living technology company
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Creating a more integrated, efficient, 
and agile LIXIL 

Message from the President & CEO

LIXIL is the world’s most comprehensive housing and building company. Over one billion 
people around the world interact with our products every day, from technologies that 
revolutionize how we move water through the home to skyscraper projects redefining city 
skylines. In 2017, we celebrate 50 years since we became the first company to 
commercially manufacture shower toilets in Japan – a defining moment in our long history 
of life-changing innovation. We are proud to build on this legacy today, leading our 
industry with products that continue to improve the spaces in which people live, no matter 
where they are. 

Director, Representative Executive Officer, 
President & Chief Executive Officer, 
LIXIL Group Corporation

Kinya Seto
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In the fiscal year ended March, 2017, we set our 

sights on creating a more integrated and 

operationally efficient LIXIL. We aimed to create a 

company fit for sustainable, value-driven growth. 

       After five years of global growth through M&A, 

we had emerged as the most comprehensive 

company in our industry, but the nature of our growth 

also meant there was a lot of untapped opportunity to 

achieve deeper synergies and improve operating 

efficiency.

       I am pleased to report we are making progress. 

We have already implemented a flatter, more 

responsive organization structure, and our initiatives 

are building momentum across the organization. 

       In LIXIL Water Technology, the most global of our 

business units, we have rolled out more globally 

unified systems, from R&D to supply chain and 

marketing. This included initiatives to improve the 

yield of our overseas ceramic factories, such as in 

South Africa, Mexico, and Vietnam, based on best-

in-class manufacturing processes developed in 

Japan. We also further integrated our design and 

product development processes. Products such as 

our Smart Control shower system and Sensia Arena 

shower toilet, which combine core technology from 

Japan and European design, are among our best-

selling products in Europe today. 

       In LIXIL Housing Technology, a leading supplier 

of windows, doors, and exterior facilities in Japan, we 

are focusing our product development capabilities to 

meet the evolving needs of our customers. In the 

renovation market, we unveiled Reframe Replus, a 

new window that provides higher thermal insulation 

and is quick and easy to install. And in the new 

housing market, we are developing solutions in line 

with the government’s energy efficiency standards. 

This includes not only products that improve the 

thermal insulation of homes, but also design services 

for Net Zero Energy Houses (ZEH).

       Over the course of 2017 and 2018, we will 

continue to improve how LIXIL runs, unlocking 

sustainable, value-driven growth.

In addition to becoming a leaner, simpler, and faster 

organization, we are focusing our efforts to get closer 

to the consumer, or end user. As a manufacturer of 

products for living spaces, it is important that we 

understand how consumer lifestyles are changing, 

how tastes and trends are evolving, and how people 

are purchasing and interacting with our products. 

Only by doing this can we truly design and develop 

products and leverage the right channels to meet 

current and future consumer needs. 

       Our PATTO reform service in Japan, led by LIXIL 

Japan Company, is one of our core sales initiatives 

reflecting this mindset. One of the major advantages 

of renovation is that it enables consumers to tailor 

their homes to match their lifestyles. There is great 

potential in Japan, where a greying population and 

decline in new housing construction is changing the 

market. Until now, though, growth in Japan’s 

renovation market has remained largely flat. One of 

the reasons is that the costs of renovation are often 

not transparent, leaving customers feeling uncertain. 

Our PATTO reform service addresses these issues. 

The new service aims to clarify the cost of products 

and construction, making the entire process more 

transparent for consumers, and helps consumers 

connect to reliable agents. Our products are also 

designed to make the installation process faster, 

enabling end-users to renovate their homes more 

easily than before. This is a novel approach for a 

manufacturer. 

       To get closer to our consumers, we are also 

enhancing our digital and marketing capabilities 

globally. LIXIL will create a new Digital Technology 

Center, which will strengthen internal digital 

capabilities, from analyzing data and the latest digital 

trends through to implementing trials and carrying 

out operations.

Our industry is always transforming. Technologies 

Strengthening our foundation for 
growth in FY2017 

Getting closer to the consumer

Activating a culture of entrepreneurship

Smart Control shower system integrates Japanese technology and European design 
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in the open, causing preventable diseases that 

impact communities. LIXIL is now working on a 

number of innovations and sustainable initiatives to 

tackle this challenge. 

       Our SATO brand of products, for example, are 

affordable solutions that have the potential to save 

lives; they are easy to install, and block out odors 

and disease-carrying insects. To date, we have 

installed over 1.2 million units in over 14 countries, 

supporting some 6 million people. We are running 

SATO as a business to ensure that these efforts can 

be sustainable and to maximize the scope of impact, 

and are rapidly scaling-up operations to deliver better 

sanitation to 100 million people by 2020.

       Our work in helping to solve the sanitation crisis 

is important for everyone at LIXIL. It is a source of 

great pride and purpose, knowing that we can 

harness the expertise, scale, and resources of LIXIL 

to improve people’s lives worldwide. 

At LIXIL, we will continue to pursue these initiatives 

over the course of 2017 and into 2018. From 

becoming a more operationally efficient company to 

building a culture of entrepreneurship and purpose 

from the bottom up, we believe these are the 

cornerstones that will enable us to help people – no 

matter where or who they are – achieve “good living.”

Our direction in FY2018

such as mobile platforms, artificial intelligence, and 

the Internet of Things are constantly creating new 

opportunities and fields to compete in. I strongly 

believe we must possess the mindset of a startup in 

order to capture these opportunities. Being an agile 

company will ensure we are able to remain 

progressive and forward-looking.  

       At LIXIL, one of our key objectives is to 

encourage a culture of entrepreneurship. It will 

impact how we make decisions, experiment, learn 

from our mistakes, and grow. We are now 

implementing programs such as ACE@LIXIL – or 

Active a Culture of Entrepreneurship – to enable 

employees to make this change. Such programs will 

help break down barriers to enable more bottom-up 

and networked communication. 

       Creating a new culture is one of the biggest 

challenges a company can face, and it can take time, 

too. But culture is there for the long-term. It will help 

LIXIL achieve sustainable, value-driven growth. 

LIXIL can also do something unique in our industry. 

Our strengths enable us to play a leading role in 

tackling one of the world’s greatest social challenges 

– improving sanitation and hygiene. Around the 

world, 2.4 billion people lack access to clean and 

safe toilets. Close to one billion people still defecate 

A bigger purpose

※Activate a Culture of Entrepreneurship
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The Group’s superior products and services contribute to improving people’s comfort and lifestyles.

LIXIL Core (Corporate Philosophy)

• Human Centric Innovation – Creating innovations based on consumer-oriented perspectives
• Connected Expertise – Collaborating with global experts and specialists
• Beautiful Design – Pursing functional and aesthetic design
• Reliable Quality – Ensuring reliable and high quality
• Responsible Approach – Contributing to the sustainable development of society

Brand Promise

LIXIL Values
We are united by a set of shared values:

Work with Respect
As a global company, we strive for open and honest communication with everyone, internally and externally.
We value diversity and respect people from different backgrounds and treat everyone equally with meritocracy.
We always act with unquestioned integrity.

Deliver on Commitment
We “act like owners” to create value for everyone that touches our business.
We set ambitious targets, which we are committed to achieving.
We are accountable for decisions, actions and results.

Embrace Quality
We are committed to having our customers enjoy a positive experience in every aspect when interacting with us.
We are committed to the highest quality products and solutions.
We take a Kaizen approach to continuously improving our knowledge, products and processes.

Inspire Passion
We dare to dream big and seek to transform ourselves, our industry and customers’ experiences.
We push ourselves to stretch beyond our commitments to exceed expectations.
We pursue excellence in everything we do and reward a “Can-do” attitude.

Pursue Growth
We strive for growth and innovation.
We consistently invest in the growth of our leaders and their teams.
We are willing to embrace change and risk with speed in a thoughtful, informed and appropriate way.

Our Commitment
The LIXIL Group will contribute to improving people’s comfort and lifestyles through delivering superior products and 

services. We will be guided by our corporate philosophy, promise, and values.
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Businesses and Principal Group Companies of the 
LIXIL Group

Holding Company

LIXIL Group Corporation

Business Area

Building Materials 
and Housing 
Equipment Business

Water Technology
Bathroom and kitchen fixtures and fittings
Sanitary ware, shower toilets, water faucets, washstands, 
bathtubs, unit bathrooms, washstand fixtures, washstand 
cabinet units, decorative tiles, etc.

Building Technology
Metal building materials
Curtain walls, building sashes, store facades, etc.

Kitchen Technology
Kitchen
Kitchen systems

Housing Technology
Metal building materials
Housing window sashes, entrance doors, shutters, gates, 
carports, banisters, high railings, tide barriers, smoke insulated 
screens, etc.

Wooden interior furnishing materials
Window frames, wooden furnishing materials, interior 
decorative materials, etc.

Other building materials
Siding, stone materials, roofing materials, etc.

Interior fabrics 
Curtains, etc.

Other 
Solar photovoltaic systems

Distribution and 
Retail Business

Housing Services 
Business

Other Business

Home centers
Household products, DIY products, building materials, etc.

Housing solution businesses
Developing homebuilding franchise chains, construction on 
order, housing defect warranty liability insurance services, 
ground inspections and improvements, etc.

Real estate
Comprehensive real estate services (brokerage, leasing, 
management, etc.) , development of real estate franchises

Nursing home business
Nursing homes

Financial services business
Housing loans

Services for Group companies
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The LIXIL Group consists of LIXIL Group Corporation and its operating companies. The Group is involved in a broad spectrum of 
housing and build-related businesses, including the manufacture and sale of housing and building products and materials, the 
operation of home centers, and the provision of comprehensive real estate services. Promoting synergies across the business, the 
LIXIL Group has expanded its presence to more than 150 countries.

LIXIL Corporation

LIXIL VIVA CORPORATION

LIXIL Living Solution Corporation

LIXIL Group Finance Corporation

Operating Company

LIXIL WATER TECHNOLOGY
Dinaone Corporation
JAXSON CORP
GROHE Group S.à r.l. (Luxembourg)
American Standard Brands (USA)
A-S China Plumbing Products Ltd. (China)
LIXIL Vietnam Corporation (Vietnam)
LIXIL BUILDING MATERIALS MANUFACTURING (Suzhou) CORPORATION (China)
LIXIL Sanitary Fitting Manufacturing (Suzhou) Corporation (China)

LIXIL HOUSING TECHNOLOGY
Kawashima Selkon Textiles Co., Ltd.
G TERIOR Corporation
Asahi Tostem Exterior Building Materials Co., Ltd.
LIXIL ENERGY Co., Ltd.
LIXIL INTERNATIONAL Pte. Ltd. (Singapore)
TOSTEM THAI Co., Ltd. (Thailand)
LIXIL Manufacturing (Dalian) Corporation (China)
LIXIL GLOBAL MANUFACTURING VIETNAM Co., Ltd. (Vietnam)
LG-TOSTEM BM Co., Ltd. (South Korea)

LIXIL JAPAN COMPANY
LIXIL Total Service Corporation
LIXIL Total Hanbai Corporation
LIXIL RENEWAL Corporation
LIXIL SUZUKI SHUTTER CORPORATION
LIXIL Toyo Sash Shoji Co., Ltd.
TM.S Corporation
Kuwata Corporation
Oita Tostem Corporation
Nishikyushu Tostem Corporation

LIXIL BUILDING TECHNOLOGY
PERMASTEELISA GROUP (Italy)

LIXIL KITCHEN TECHNOLOGY
LIXIL-Haier Housing Products (Qingdao) Co., Ltd. (China)

LIXIL Housing Research Institute, Ltd.
Japan Home Shield Corporation
LIXIL REALTY, Corp. LIXIL ERA Japan, Corp.

LIXIL Home Finance Corporation

*The total number of LIXIL Group companies: 315 (including the above, as of March 2017)
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Global Network
The LIXIL Group has established major production bases in more than 15 countries and regions, and is present 

in more than 150 countries. Through these global networks, we respond to diverse customer needs.

Europe
Germany

Spain

Italy

Other

8
4

1

1

2

34
3

2

2

27

10
2

1

1
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North 
America
US

Mexico

Canada

12
7

4

1

14
9

2

3

2
2

0

0

Africa
South Africa

Kenya

Other

4
4

0

0

10
4

1

5

0
0

0

0
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Number of product sites Number of sales offices Number of showrooms

Asia 
Pacific
China

Vietnam

Thailand

Other

32
12

11

5

4

61
22

9

4

26

12
4

2

1

5

Japan
74 sales offices: 8 regional offices and 66 branch offices

44 74 104
Middle 
East
UAE

Saudi Arabia

Other

1
1

0

0

18
2

3

13

0
0

0

0
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GROHE
LIXIL WATER TECHNOLOGY

GROHE’s stylish, high-quality productsLIXIL’s comprehensive range of living solutions

Established: October 2001

Business activities: Manufacture and sale of building materials

 and housing equipment as well as 

 related services

Registered office: 2-1-1 Ojima, Koto-ku, Tokyo 136-8535

Head office: 36F, Kasumigaseki Building, 3-2-5 Kasumigaseki,

 Chiyoda-ku, Tokyo 100-6036, Japan

Website: www.lixil.com

Established: 1948

Business activities: Manufacture and sale of bathroom/kitchen 

 fittings and water systems, shower heads and 

 shower systems, automatic fittings for the 

 commercial and public sectors; installation of 

 flushing systems, shower toilets, ceramics, and 

 digital water security systems

Address: Feldmühleplatz 15, 40545 Düsseldorf, Germany

Website: www.grohe.com

LIXIL Corporation is the core operating company of the LIXIL 

Group, which was born in 2011 out of a merger of five major 

building materials and housing equipment companies in 

Japan. We provide comprehensive living- and housing-related 

solutions, offering a broad spectrum of products and services 

for residential and commercial facilities alike. 

Our product lineup ranges from innovative kitchen and 

bathroom systems, building materials for individual homes 

and large commercial buildings, to a variety of interior and 

exterior items. Our global business has been enhanced 

through the acquisition of world-renowned brands, including 

American Standard, GROHE, and Permasteelisa. Leveraging 

the global network and strengths of each brand, we will 

pursue further growth, contributing to improving people’s 

comfort and lifestyles.

GROHE, with its strong German heritage, is the world’s leading 

sanitary fittings brand, dedicated to providing innovative 

products.

For many decades, GROHE has been committed to the brand 

values of technology, quality, design, and sustainability, all of 

which illustrate GROHE’s commitment to creating exceptional 

experiences and delivering “Pure Freude an Wasser” (“Pure 

Water Enjoyment”). Over the past 10 years alone, the success 

of GROHE has been confirmed by more than 240 design and 

innovation awards as well as several top rankings sustainability 

awards. Numerous high-profile projects around the globe are 

fitted with GROHE products, testifying to a preference for the 

brand among architects, designers, and developers.

A global leader in the housing and building industry Leading the market for sanitary fittings 
all over the world

LIXIL Corporation

LIXIL Group Company Profile Building Materials and Housing Equipment Business
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American Standard Brands
LIXIL WATER TECHNOLOGY

ASB’s broad range of kitchen/bathroom fixtures marketed in North America and Asia Pacific

Established: 1872

Business activities: Manufacture and sale of toilets, sinks, e-bidets, 

 integrated shower toilets, faucets, showers,

 bathtubs, urinals, and accessories 

Main address: One Centennial Avenue, Piscataway, NJ 08854, 

 USA

Website: www.americanstandard.com

American Standard is one of the largest plumbing and building 

product brands in North America, manufacturing and 

marketing kitchen and bathroom products for residential and 

commercial use primarily in the Americas and the Asia Pacific 

region. American Standard has built a solid presence, 

particularly in the US and Canada, where its sanitary wares, 

plumbing fixtures, faucets, and accessories can be found in 

approximately 65% of households. Operating for over 140 

years, it has expanded its footprint through multiple brands, 

including DXV, winning the trust of a wide range of partners 

and consumers. 

In 2013, American Standard took a step to offer greater 

customer value by integrating LIXIL’s proven capabilities in 

quality assurance, manufacturing technology, and product 

development with its extensive sales networks.

Raising the global standard for plumbing and 
building products

Established: 1973

Business activities: Engineering, project management,

 manufacture and installation of architectural 

 envelopes and interior systems

Main address: Viale E. Mattei, 21/23-31029 Vittorio Veneto, 

 Treviso, Italy

Website: www.permasteelisagroup.com

Permasteelisa Group is a worldwide leading contractor for 

engineering, project management, manufacturing, and 

installation of architectural envelopes and interior systems. 

Permasteelisa’s mission is to create the world’s top-class 

contemporary architectural works, using its strength in 

designing and building innovative and avant-garde 

structures, and employing advanced technologies and 

eco-sustainable solutions.

Originally incorporated in 1973 in Italy, during the ’80s and 

’90s it started expancing into the Australian, European, Asian 

and US markets. 

Redesigning city skylines through architectural 
envelopes, interiors, and complex forms

PERMASTEELISA GROUP
LIXIL BUILDING TECHNOLOGY

ONE57, NY Photographer: Wade Zimmerman
Architect : Christian de Portzamparc
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Such solutions include our SATO products, 
which have already been introduced in 
developing countries. The products are 
affordable, easy to install, require a minimal 
amount of water, and are designed to be 
safe, especially for very young users. Since 
SATO’s first market launch in Bangladesh in 
2013, more than 1.2 million units have been 
installed in over 14 countries, contributing to 
improved sanitation for six million people (as 
of March 2017).
We will continue to expand these efforts with 
the release of new products and by further 
scaling-up activities.

Poor sanitation is a leading social challenge 
in developing regions. Currently, 2.4 billion 
people have no access to safe and hygienic 
toilets, of which 950 million people still 
defecate in the open. And an estimated 800 
children under the age of five die every day 
from diarrheal disease caused by lack of 
hygienic water and sanitary conditions. 
To tackle this global issue, LIXIL has set the 
goal of improving the sanitary conditions of 
100 million people by 2020. Utilizing the 
Group’s global networks and specialist 
knowledge, we have developed and begun 
to provide solutions that meet local needs 
and situations. 

Corporate Responsibility (CR) at the LIXIL Group
www.lixil.com/en/sustainability

Our Corporate Responsibility Mission

Tackling Challenges in Global Sanitation and Hygiene

Corporate Responsibility (CR) Strategy

At LIXIL, we believe that our living spaces – the environment where we live, work, and play – are critical to our daily lives 

and well-being. Based on this belief, we are committed to ensuring that our expertise and business growth contributes to improving 

the quality of people’s lives, by delivering safe and comfortable products and services through responsible and sustainable 

innovations.

To be the most trusted company by enhancing living spaces through innovative, responsible engagements and initiatives around the world

LIXIL’s Corporate Responsibility (CR) activities are promoted with a focus on three themes, as described below, which have been selected to meet two 

principal objectives: making a positive impact in the communities in which we operate and addressing issues that require urgent action. Specific projects 

are planned and implemented by our core business units, leveraging their scale and expertise. We are promoting innovative and responsible initiatives to 

enhance the quality of living spaces and environments of people around the world, aiming to become the most trusted enterprise in this field.

In addition, our CR activities relate to a broad range of themes, from ethical business conduct and operations through corporate governance and respect 

for human rights to stakeholder engagement. Through these efforts, we will contribute to the sustainable development of society at large and the planet.

Global 
Sanitation & 
Hygiene

Water 
Conservation & 
Environmental 
Sustainability

Diversity & 
Inclusion

“100 Million People” 
By 2020, improve the livelihood of 
100 million people through sanitation and 
hygiene solutions

●Promote research and development of 
    products that actively contribute to resolving 
    sanitation issues
●Create a business that improves sanitation 
    facilities in developing countries around 
    the world

“Inclusive for All”

● Implement internal diversity initiatives 
   around the world
●Promote the development of universal design 
   products and services that are “Good for one, 
   Good for all”

“Net Zero”
By 2030, achieve a net zero balance between 
LIXIL’s environmental footprint and the positive 
environmental contributions created through our 
products and services

●Design products and services with 
   consideration to lifecycle impacts and 
   environmental efficiencies, and increase the 
   sales share of this product portfolio
●Lower the environmental burden of the overall 
   business process by improving energy 
   and water efficiencies and resource recycling

By 2020, establish the culture of diversity and 
inclusion within our organization and with all 
employees



15

LIXIL Group’s Cultural Activities
www.livingculture.lixil

LIVING CULTURE

Museums

Publications

Housing and building is an essential part of human culture. LIXIL conducts a variety of living and lifestyle-themed cultural activities, 

contributing to local communities and wider society. Our efforts include preservation of local treasures and inventions, conservation 

of valuable cultural assets and support for education on this theme, as well as exhibition and publication activities aimed at 

promoting diverse or new aspects of living.

We believe that good living requires both functional comfort and aesthetic beauty. Throughout our century-long history, architects, designers, and craftsmen 

have worked together to integrate form and function in our products – a tradition we call LIVING CULTURE.

LIVING CULTURE represents our commitment to ensure that our products and services are always relevant to people, lifestyles, and the times in which we 

live. 

INAX MUSEUMS, built at the site of the INAX 
brand’s foundation, exhibits a unique collection 
made from clay, including old large-sized kilns, 
and hosts hands-on workshops to explore the 
potential of clay and ceramics products and 
premier craftsmanship. 
The LIXIL Museum showcases the history of the 
Group by displaying archived products and 
technologies that were developed by group 
companies. Our Textile Museum, operated by 
LIXIL’s Kawashima Selkon Texitiles, preserves and 
exhibits items from a huge historical repository of 
textiles and related materials centering on dyed 
woven fabrics and ancient documents collected 
by the founders of Kawashima Selkon Textiles 
from around the world. 

Gallery

Photo by Chieko Shiraishi

The LIXIL GALLERY hosts three serialized 
exhibitions: touring exhibitions that explore 
themes selected from a broad range of 
“architecture, design and related fields” to 
introduce new ideas and unique approaches; art 
and architecture exhibitions directed by four 
leading Japanese creators; and ceramics 
exhibitions that focus on the relationships 
between art and living. Each project is organized 
to present and inspire innovative, futuristic, and 
creative ideas and approaches associated with 
housing, lifestyles, design, architecture, and art.

associated with urban culture and the 
development of contemporary society. 
The LIXIL Book Gallery is a specialized bookstore 
that offers a unique selection of titles largely on 
architecture, interior design, and pottery, in 
addition to LIXIL publications.

LIXIL Publishing specializes in the fields of 
urban culture, architecture, design and 
lifestyles, attempting to offer new ideas and 
perspectives pertaining to various social 
themes. Additionally, the organization has 
started online communication activities, 
launching the 10+1 website to discuss topics 

Photo by Chieko Shiraishi

Photo by Toshihide Kajihara
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Fiscal year ended March 2017 

Revenue

Core earnings

Profit attributable to owners of parent 

Total assets

Total equity

Equity ratio

Dividends per share

Number of subsidiaries

Number of equity-method affiliates

General Meeting of Shareholders

LIXIL Group Corporation

Operating Companies

Chairman of the Board
Board of Directors

 (Internal and Outside)

Representative Executive Officers and Executive Officers
(Decide on matters delegated by the Board of Directors and execute business)

Executive Officers’ Meetings and Various Committees

General Meeting of Shareholders

Board of Directors

Management Meeting

Divisions

Audit and Supervisory Committee /
Company Auditors

Internal Audit Committee, Compliance Committee, Risk Management Committee,
Investment Strategy Council, Investment and Loan Council, New Business Council, 

Business Divestment Council, and Corporate Responsibility Committee

Nomination Committee

Compensation Committee

Audit Committee
Board of Directors

 (Decision making and supervision)

Appointment and Dismissal

Appointment
and Dismissal

Management
Supervision

Note:This structure applies only to operating companies
(LIXIL Corporation and other subsidiaries) in Japan
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Company Profile

Overview of the Holding Company

Financial Highlights

Corporate Governance Structure

Name: LIXIL GROUP CORPORATION

Registered office: 2-1-1 Ojima, Koto-ku, Tokyo 136-8535

Head office: 36F, Kasumigaseki Building, 
 3-2-5 Kasumigaseki, Chiyoda-ku, 
 Tokyo 100-6036

Established: September 19, 1949

Employees: Consolidated: 59,248 as of end of 
                  March 2017, IFRS

Capital stock: ¥68,121 million (JGAAP)

Fiscal year closing: March 31

Shares outstanding: 313,054,255

Business activities:
The control and management of the domestic and 
overseas companies operating housing-related 
businesses and urban environment-related businesses, 
through acquisition and holding of stocks or 
ownership interests

Board of Directors
 (* Outside directors)

Yoichiro Ushioda

Kinya Seto

Yoshizumi Kanamori

Yoshinobu Kikuchi

Keiichiro Ina

Tsutomu Kawaguchi*

Main Kohda*

Barbara Judge*

Hirokazu Yamanashi*

Hiroto Yoshimura

Executive Officers

President and CEO:  Kinya Seto

Representative Executive Officer and Vice President:  Ryuichi Kawamoto

Executive Officer and Vice President:  Sachio Matsumoto

Executive Officer and Vice President:  Haruo Shirai

Executive Officer and Vice President:　 Kazuhiko Ootsubo

Executive Officer and Senior Managing Director:  Laurence W. Bates

Executive Officer and Senior Managing Director:  Jin Song Montesano

Executive Officer and Senior Managing Director:　 Harumi Matsumura

Executive Officer and Senior Managing Director:　 Ryo Nihei

Executive Officer and Senior Managing Director:　 Yugo Kanazawa

Under the leadership of LIXIL Group 

Corporation, a pure holding company, 

Group operating companies work in 

cooperation as independent partners in 

order to produce superior results as a 

group. The LIXIL Group works to create 

and provide value for all stakeholders, 

thereby earning and maintaining the trust 

of society. In this context, we define 

corporate governance as one of our most 

important management themes.

To strengthen corporate governance, the 

Group has established an appropriate 

structure and developed a range of 

measures to expedite decision-making, 

ensure effective and efficient business 

execution, and enhance internal control.

Sales breakdown by segment Net sales and recurring profitManagement indicators
(Consolidated) (IFRS)

(¥ million)

1,786,447

88,312

42,503

2,042,165

559,431

26.8%

¥60

208

68
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2004 Tostem Inax Holding Corporation is renamed JS Group Corporation.

2005 SUNWAVE’s kitchen systems receive a Red Dot Design Award.

2009 American Standard Asia Pacific becomes a subsidiary of Inax Corporation.

2007 INAX and Tostem develop a bathroom drainage system designed 
 to significantly increase cleaning functionality.

2012 Permasteelisa undertakes a building envelope project 
 for The Shard tower (in the UK) designed by Renzo Piano.

2013 American Standard Brands in the US becomes a subsidiary of LIXIL Corporation.

2014 GROHE Group S.A.R.L. becomes an equity-method affiliated company of LIXIL Corporation.

2015 LIXIL Corporation converts GROHE Group S.a.r.l. into a consolidated subsidiary.

 LIXIL Corporation reorganizes its structure into four technology units to pursue global expansion.

2010 SUNWAVE CORPORATION and Shin Nikkei Co., Ltd. become subsidiaries.

 TOSTEM launches a window featuring significantly increased heat 
 insulation due to expansion of the double-glazed area.

2011 Tostem, INAX, Shin Nikkei, SUNWAVE and Toyo Exterior are integrated to establish LIXIL Corporation.become subsidiaries.

 Kawashima Selkon Textiles Co., Ltd. becomes a subsidiary.

 Permasteelisa Group, a world-leading curtain wall project contractor, becomes a full subsidiary of LIXIL Corporation.

 LIXIL Corporation forms a joint venture with Haier Group in China (LIXIL-Haier Housing Products [Qingdao] Co., Ltd.).

2000–

 INAX launches tankless flush toilets.

2001 Tostem Corporation is renamed Tostem Inax Holding Corporation, 
 and becomes a pure holding company.

 Tostem Corporation (currently LIXIL Corporation), an operating company, 
 is established through a corporate separation.

 Inax Corporation joins the Group.

History

1919 The founder of INAX provides technology advice on the production of 
 exterior tiles for the Imperial Hotel building designed by Frank Lloyd Wright.

1923 Takejiro Ushioda sets up the Myokenya store, the predecessor of 
 Tostem Corporation, to launch a wooden fittings retail business.

1924 Ina Seito Co., Ltd., the predecessor of INAX, is founded by 
 Chozaburo Ina to manufacture tiles, earthenware pipes and terracotta.

1936 Chugai Seiko Co., Ltd., the predecessor of SUNWAVE CORPORATION, is founded by Ryozo Yoshizaki.

 GROHE is founded by Friedrich Grohe, acquiring Berkenhoff & Paschedag.

1945 INAX launches production of ceramic sanitary ware.

1949 Nihon Tategu Kogyo Co., Ltd. (later Tostem Corporation; currently LIXIL Group Corporation) is founded by Kenjiro Ushioda.

1956 SUNWAVE develops Japan’s first mass production technology for high-quality, low-priced stainless steel sinks.

1958 INAX launches production of FRP bathtubs.

1960 American Standard launches a new-type (push-pull) faucet.

1967 INAX launches the first made-in-Japan shower toilet.

1973 Permasteelisa is founded in Italy (original name: Isa).

1974 Toyo Exterior Co., Ltd. is established.

1984 Shin Nikkei Co., Ltd. is established.

1988 TOEX launches Japan’s first full-open/full-close glass-paneled “garden room.”

1968 Tostem and Shin Nikkei undertake Japan’s first super high-rise 
 curtain wall project for the Kasumigaseki Building.

1971 Tostem launches a new aluminum window sash designed to prevent 
 rainwater seepage and allow easier cleaning.

1843 Company founder Jimbei Kawashima launches a fabrics store, the predecessor of Kawashima Selkon Textiles Co., Ltd.

1875 Standard Manufacturing, the predecessor of American Standard, is founded to produce cast-iron water closets, washstands and bathtubs.
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